The factor that influences selection of Islamic banking among Non-Muslim in Melaka / Nur Atika Saad by Saad, Nur Atika
  
 
 
 
 
 
THE FACTOR THAT INFLUENCES SELECTION OF ISLAMIC 
BANKING AMONG NON-MUSLIM IN MELAKA 
 
NUR ATIKA BINTI SAAD 
2008404282 
 
BACHELOR OF BUSINESS ADMINISTRATION  
(HONS) FINANCE 
FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA 
KAMPUS BANDARAYA MELAKA 
 
 
APRIL 2011 
 
  
 
 
DECLARATION OF ORIGINAL WORK 
 
 
 
 
 
BACHELOR OF BUSINESS ADMINISTRATION 
(HONS) FINANCE 
FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGY MARA 
BANDARAYA MELAKA 
 
 
“DECLARATION OF ORIGINAL WORK” 
 
 
I, NUR ATIKA BINTI SAAD, (I/C NUMBER: 891207-04-5428) 
 
 
Hereby, declare that, 
 
• This work has not previously been accepted in substance for any degree, locally 
or overseas and is not being concurrently submitted for this degree or any others 
degrees 
 
• This project paper is the result of my independent work and investigation, except 
where otherwise stated 
 
• All verbalism extract have been distinguished by quotation marks and source of 
my information have been specifically acknowledged 
 
 
 
 
 
 
Signature: ___________________    Date: _________________ 
  
 
LETTER OF SUBMISSION 
 
 
25 APRIL 2011 
 
 
The Head of Program 
Bachelor of Business Administration (Hons) Finance 
Faculty of Business Management 
Universiti Teknologi MARA 
Kampus Bandaraya Melaka 
110 Off Jalan Hang Tuah 
75300 Melaka 
 
 
Dear Madam, 
 
SUBMISSION OF PROJECT PAPER 
 
Attached is the project paper titled “THE FACTOR THAT INFLUENCES SELECTION 
OF ISLAMIC BANKING AMONG NON MUSLIM PEOPLE IN MELAKA” to fulfill the 
requirement as needed by the Faculty of Business Management, University Teknologi 
MARA 
Thank you. 
 
 
 
 
 
 
Your Sincerely 
 
 
………………………………………. 
NUR ATIKA BINTI SAAD 
20084042882 
Bachelor of Business Administration (Hons) Finance 
 
 
     
TABLE OF CONTENTS 
 
CONTENT           PAGE 
ACKNOWLEDGEMENT         iv 
LIST OF TABLES          v 
LIST OF FIGURES          vi 
ABSTRACT           vii 
CHAPTERS 
CHAPTER 1 - INTRODUCTION        1 
 
1.1 Background of the Study 1  
1.2 Problem Statements 3  
1.3 Research Questions 4  
1.4 Research Objectives 5 
1.5 Significance of the Study        6  
1.6 Scope of the Study         7 
1.7 Limitation of the Study 8 
1.8 Research Structure         9 
        
 
CHAPTER 2 – LITERITURE REVIEW       11 
 
2.1 Introduction          11 
2.2 Customer Selection         12 
2.3 Islamic banking system        13 
2.4 Quality of Product and Services       16 
2.5 Knowledge of Islamic Banking       17 
     
ABSTRACT 
 
The emergence of strong Islamic movements in last three decades has generated a renewed interest in 
Islamic economics, especially in Islamic interest free banking. Currently Islamic bank strategically 
offering high quality products and services to satisfy their customers due to the strong competition, 
customer expectation for high quality services and rapidly changes of technology. The purpose of this 
study is to investigate major factors that are reflecting to customers’ selection toward Islamic banking. 
This study hopes to analyze and determine the customer selection, quality of product and services, 
availability of services, confidence in bank and knowledge about Islamic banking system. The analysis 
confirms the significant positive relationship of quality of services, availability of services, confident of 
bank and knowledge of Islamic banking social with customers’ selection toward Islamic bank. These 
factors are expected to have great role for influencing customer mind. In conclusion, customers can derive 
a better understanding of the activities that are undertaken by bank and how the way these activities are 
being deal with. 
 
 
 
 
 
